Place branding is about

communicating and managing the
identity and perception of a place

Local organisations in England
are actively engaged
in place branding
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Evidence from Business Improvement Districts (BIDs)
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BIDs see place branding as a part
of their responsibilities
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Today’s consumer is very

market savvy and if a brand is
constructed from scratch they
are suspicious; using heritage
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Is heritage important to...

...achieving your
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If you require an alternative accessible version of this document (for

instance in audio, Braille or large print) please contact our Customer
Services Department:

Telephone: 0370 333 0607

Fax: 01793 414926

Textphone: 0800 015 0516
E-mail: customers@HistoricEngland.ors.uk



mailto:customers@HistoricEngland.org.uk



